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RENAULT TRUCKS RECORDS A 10%
INCREASE IN INVOICED VEHICLES
IN 2018

Renault Trucks has ended 2018 with a total volume of 54,868
vehicles invoiced, up 10% on the previous year. In a buoyant
European market, the French manufacturer has strengthened its
positions and increased over 16-ton market share by 0.2 points.

In 2018, Renault Trucks recorded its fourth consecutive year of sales
growth. The manufacturer has announced a rise of 7.6% in MHDV, and
15% in LCV.

Breakdown in invoicing per destination

e Europe (excluding France): 26,830 units invoiced (+13.5%)
e France: 23,581 units invoiced (+10.1%)
e Rest of the world: 4,457 units invoiced (-8.8%)

Significant growth in volume in Europe

In a dynamic European market for vehicles over 6 tons (up 4.2%),
deliveries of Renault Trucks vehicles are up 7.6%. This has led to a
slight increase in the French manufacturer’s market share, up 0.1 point
to 8.5%.

In the over 16-ton segment, Renault Trucks’ market share in Europe is
up 0.2 points, at 8.9%.

For vehicles between 6 and 16 tons, market share is down 0.3 points
(6.2%). Registrations are down 3.8% due to the stoppage of the Renault
Trucks D cab 2m model. On a like-for-like basis however, penetration
remains identical.

Renault Trucks has strengthened its position as leader in its home
market, with a 28.1% market share.



International sales marked by an upturn in Africa

Deliveries of Renault Trucks vehicles have fallen 8.8% internationally, with 4,457 trucks invoiced.
This downturn can be explained by the introduction of import quotas in Algeria in 2018. The
manufacturer is particularly active in Africa, where sales have grown 25% in 2018. In French-
speaking Africa, Renault Trucks holds 20% of the premium range market (+1 point). In 2018, the
constructor also recorded good performance in Turkey (+2.1 points with 5.8% of MS) and in the
Middle East (+1.1 point with 6.4% MS).

A record 23% increase of for Renault Trucks used trucks

In 2018, Renault Trucks recorded a record increase in sales of used trucks, with 8,500 invoiced
vehicles, up 23%. Used trucks service offers are also performing well, notably due to the
Selection structure warranty, with a penetration rate of 18%, up 6 points.

Used vehicles represent a strategic sector for Renault Trucks. In 2017, the manufacturer opened
a “Used Trucks Factory” at its Bourg-en-Bresse plant to recondition its used vehicles. In 2018,
400 used trucks were reconditioned there to meet customer requirements (compared to 230 in
2017). The aim is for vehicles from the Used Trucks Factory to eventually represent 10% of total
sales of used vehicles. After the T X-Road, Renault Trucks launched another model from its
Used Trucks Factory in 2018, the T P-Road, a tractor converted into a rigid truck.

After-sales: spare parts turnover up 5%

Renault Trucks after-sales division has reported steady progress of 5% in its spare parts turnover
and a healthy increase in the sales of its maintenance contracts.

With 32,000 vehicles under contract, the penetration rate of maintenance contracts grew by 5
points in 2018 to reach 23.6% (29% if Clovis Location contracts are included). 60,000 vehicles
now benefit from a Renault Trucks maintenance contract or extended warranty. It is of note that
Renault Trucks offers transporters ideal protection for operating with complete peace of mind,
since the constructor has extended its guarantee warranty on spare parts fitted by an approved
Renault Trucks service centre to 2 years, without any mileage restrictions.

Renault Trucks preparing for the future

Fuel savings and reducing CO, emissions have always been a core concern for Renault Trucks.
The manufacturer is therefore investing fully in complying with the limits set by the EU as regards
CO. emissions.

At the end of 2018, Renault Trucks announced the launch of the 2019 versions of the T, D and D
Wide models, designed to reduce fuel consumption by up to 7% compared to previous versions.
Renault Trucks is also continuing its research into improving the efficiency of diesel vehicles, with
its Optifuel Lab 3 laboratory vehicle. The aim is to reduce fuel consumption by 13% for a full
heavy vehicle unit by 2020.

Last but not least, for an immediate improvement in air quality, Renault Trucks will be launching
its D and D Wide Z.E electric trucks in 2019, manufactured in its Blainville-sur-Orne factory. The
Renault Master Z.E., on the other hand, is already being distributed in the Renault Trucks
network.
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About Renault Trucks

Building on the legacy of more than a century of French truck know-how, Renault Trucks supplies transport
professionals with a wide range of services and vehicles (from 2.8 to 120 T) adapted to local and regional
distribution, construction and long distance activities. Renault Trucks vehicles are sturdy and reliable with
low fuel consumption that enables them to deliver greater productivity and control operating costs. Renault
Trucks is distributing and servicing its trucks via a dealership network comprising over 1,500 service points.
The design and assembly of Renault Trucks vehicles, as well as the production of most components, is
carried out in France.

Renault Trucks is part of the Volvo Group, one of the world’s leading manufacturers of trucks, buses,
construction equipment and marine and industrial engines. The Group also provides complete solutions for
financing and service. The Volvo Group, which employs about 105,000 people, has production facilities in
18 countries and sells its products in more than 190 markets. In 2018 the Volvo Group’s net sales
amounted to about SEK 391 billion (EUR 38 billion). The Volvo Group is a publicly-held company
headquartered in Gothenburg, Sweden. Volvo shares are listed on Nasdaqg Stockholm.
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